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Company and Brand Information
Amazon has been a strong virtual store that offers variety of products and services. The company has been able to establish many brands in different countries, something that has made the company stand firm in its services. The main brand of Amazon is the Amazonbasics, the brand started with the company when it was experiencing a real struggle in making the company successful. The Competitor of Amazon is Wal-Mart, it has been able to develop effective competitive strategies to win more customers from Amazon company. Wal-Mart has customer service policies that help distinguish then in the market. Wal-Mart has the customer service policy that allows quick delivery of the customer products. The main policy that has enabled Wal-Mart stand as a big competitor in the market is the product return policy. The company allows its customers to return the product in 90 days and in some products up to 15 days of return is allowed. The policies of the Wal-Mart Company do not provide its customers with strict measures; this promotes the brand by allowing the customers to have enough time to interact with the product (Returnsandrefunds, 2020).
The main rules for the customer satisfaction for the Amazon brands include: showing commitment to the customer service by ensuring the customers get what they want, knowing the company products that will promote the brand, knowing the customers of the company including their interest, Ensuring the customers are treated with courtesy and respect that is customers opinions should always be given the first priority. Avoiding to argue with the customers is another rule that help satisfy customers’ needs, arguing with the customers can make the customers take it as rudeness, this should be handled by providing the customers with solutions and how to fix the problem instead of arguing. The customers should not be left hanging, any request or questions should be answered to make them satisfied, ensuring the promises kept to the customers are fulfilled, when customers are wrong, it is important to take them as they are right and try to bring some sense in what they are saying to ensure there is clarity in the confusion instead of proving the customers wrong. It is also important for the company to focus on attracting customers instead of focusing on making sales. Focusing on the customers promote on the services that satisfy the customers’ needs. The company also using the rule of making it easy to buy the products has greatly promoted the customer satisfaction. The websites have clear instructions and directions on the product and how to use the product (Harroch, 2021).
Product Pitch Script
According to Matthews (2021), pitching is the most important tactic for marketing the company’s products and services. It helps the customers to get the overview of the company’s products; the sales person will spend few minutes doing a presentation of the product to give the customers the information required. Well pitched products tend to gain many customers who would want to enjoy the services and get the products being offered. The perfect pitching for the company includes referencing past conversations, customers who have spoken with sales person will not need to start introducing his or herself in the first place, the rapport has already being established. The past conversations will enable the customers remember about the previous products and it will be easy to start pitching. 
It is good to start the elevator pitch with a question, the question will help know the customers knowledge of the product or previous product that had similarities with the product of the company. The questions might range from those that require a “yes” response and others which do not. Because the pitching process requires a short time as possible, the following yes questions can be used: Have you ever noticed the product anywhere? You know how similar product works?
Keeping the pitching process as short as possible and also involving the benefits of the product to the customers. The benefits include quality products to the customers, efficient return policy after sales, quick delivery, and protection of the customers’ interest and efficient customer service. These benefits prioritize the needs of the customers and allow customers to enjoy the services of the company without the need of convincing them so much.
Cross-Selling and Promotional Opportunities
Customers are the most important in the success of the company. A customer can come to the Amazon stores and buy a smart phone, he or she can be convinced to buy the case for the phone or screen protector for the phone at the same time, and this will be cross-selling activity. The most compelling products for the Amazonbasics brand are the foods and snacks, and the electrons such as the televisions, headphones, laptops, and the phones with its accessories. The products are highly used in everyday life; many people purchase phones every day and even those with new phones tend to break them accidently or lose them something that encourage continuous purchase of the electronic products. A customer who has come to buy a phone can be attracted by the headphones to use with the phone. People eat every day, the availability of variety of snacks and different food staffs will greatly help the brand. Because these are products customers tend to buy every day the brand will be brought to awareness and many of the customers will greatly depend on the brand fulfilling brand loyalty (Whitney, 2018).
The promotional campaign for the compelling product is the use of online media. The online media will have advertisements of the product and banners that will be available on the Company’s website.
Product promise and Guarantee 
Amazon basically focuses on maintaining their promises and ensuring the services they offer are effective to its customers. The general product promise of the company is to deliver their products to a wide society at a cheaper price with minimum customer struggle. The customers can be assured that the product will arrive at the destined location at the promised time and date. The company has developed a system that helps in sorting, labeling and tracking the customers’ products before arrival. The customers are assured that the product they are ordering will be well sorted, then labeled according to the description of the buyer to avoid confusion in delivery. The products are tracked throughout the delivery process; the customers have low chances of losing their products on the way or someone exchanging the product with something else (Warsinske, 2020).
The company ensures that the product is delivered in time as promised. In some cases, the company offers its customers with gifts or offers when they purchase some items, they promise delivery of the bought item together with the gift or the offer to satisfy the customers trust and ensure their promises are kept. The company also promises its customers for quick response and explanation in case of delays when the products do not arrive as promised. The company’s promise is generally related and attached to its vision and mission. Mission statement states that it aims at serving its customers through the online and physical stores focusing on the price, selection and the convenience. This shows that the customers are promised of being offered their products either physically or through the online stores. The vision statement states that it aims at being the strongest company in the world providing its customers with whatever they need.
The guarantee plan for the company mainly helps the customers understand the product delivery terms and its quality. Amazon assures that the shipping method selected in the shipping option that was advertised on the product detailed page. This guarantee help eliminate any kind of confusion to the customers on the shipping method. The order is shipping to eligible address. Oder is also placed before “order within” countdown listed on the checkout page. This means that the order within countdown time provides the window of time in which you can place your order so that you can receive the order placed by the date shown. 
The company assure if the order contains items that aren’t eligible for the guaranteed delivery, the icon on the “ship my items as they become available” is selected. It also guarantees the credit and debit card to be successfully charged before the deadline has been displayed on the checkout page. There are some cases where the guarantee does not apply. It does not apply if missed the promise delivery date because of circumstances that were unavoidable and outside the control. The attempted delivery of the company on or before the guaranteed delivering date helps to meet the delivery guarantee and an offer by the carrier of a delivery appointment on or before the guaranteed delivery date also meets the company delivery guarantee (Amazon, 2021).
The company guarantees the customers of safety delivery of their products and in case of concerns on the products, they will be ready to listen and offer solution to the customers. The customers are also guaranteed of the warranty placed on the products and in case of any problem that can develop on the product before the expiry of the warranty; the company will take responsibility and respond by providing a new item or repair the one with a problem.
In conclusion, it is evident that the Amazon brand will get adequate customers depending on the promotion strategies it will use and the pitching techniques that will be implemented. The brand benefits will attract customers; customers tend to be attracted by the products that satisfy their needs every day. It is also evident that the cross-selling technique promotes the brand of the company.
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